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¥ Millions ¥ Millions YOY %
Change ¥ Millions YOY %

Change ¥ Millions YOY %
Change

74,900 79,901 6.7% 165,067 6.8% 308,500 7.1%

37,567 40,782 8.6% 84,240 7.7% 157,143 7.6%

33,278 36,038 8.3% 71,459 7.9% 134,443 7.6%

4,289 4,744 10.6% 12,781 6.4% 22,700 7.8%

4,198 4,757 13.3% 12,605 6.0% 22,300 8.6%

50 21 - -12 - -50 -

2,262 2,588 14.4% 7,335 7.1% 12,700 8.7%

\ 25.30 \ 29.06 \ 82.33 \ 142.55

73,823 78,324 6.1% 162,204 6.5% 302,500 6.6%

4,133 4,574 10.7% 12,460 5.4% 22,000 5.7%

4,347 4,958 14.1% 12,575 4.8% 21,880 6.5%

2,508 2,889 15.2% 7,500 5.3% 12,660 5.0%

－ － \ 22 \ 44
\ 28.05 \ 32.44 \ 84.18 \ 142.10

※ On March 1, 2006. ITO EN implemented a two-for-one stock split. EPS figures have been adjusted retroactivity to reflect the stock split.
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1. RESULTS OF OPERATIONS
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For the Year Ended
Apr. 30, 2006

¥ Millions ¥ Millions YOY %
Change

73,823 78,324 6.1%

6,674 6,947 4.1%

66,584 70,881 6.5%

564 495 -12.2%

38,389 40,688 6.0%

Oi Ocha 32,267 34,358 6.5%

3,599 3,368 -6.4%

10,337 11,402 10.3%

3,888 4,118 5.9%

4,224 4,545 7.6%

1,670 1,533 -8.2%

2,009 2,114 5.2%

837 1,746 108.6%

1,627 1,363 -16.2%

First Quarter Totals  (May-July)
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Drinks 
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Black Tea
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Others

Coffee

For the Year Ended
Apr. 30, 2007

Net Sales
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5.8%

Mineral Water
2.2%

Fruit Beverage
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Vegetable Beverage
14.6%

Chinese Tea
Beverage

4.3%

Japanese Tea Beverage
51.9%

("Oi Ocha" 43.9%)

Tea Leaves
8.9%

Others Beverage
1.7%

Coffee Beverage
26.6%

Vegetable Beverage
4.4%

Other/Functional
6.1%Mineral Water

4.4%

Sports Drink
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25.5%

(Green Tea
Beverage 12.4%)

2. CATEGORY RESULTS  (Non-Consolidated)

ITO EN and Market Sales Breakdown

Market <2005>

ITO EN <May - July, 2006>

Source: ITO EN, LTD.
 Year: Market (Jan.-Dec.)

\ 78.3 Bil.

\ 3,596.0 Bil.
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For the Year Ended
Apr. 30, 2006

Thousands of cases Thousands of cases YOY %
Change

38,049 41,188 8.3%

5,046 4,949 -1.9%

30,374 33,109 9.0%

　
2Liter PET

Bottles 8,159 9,494 16.4%

500ml PET
Bottles 12,369 13,276 7.3%

350ml and
smaller PET

Bottles
5,785 5,833 0.8%

Other PET
Bottles 4,060 4,505 11.0%

2,628 3,129 19.1%

　

Total PET
Bottles

Cans

Total Volume
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For the Year Ended
Apr. 30, 2007

First Quarter Totals  (May-July)

3. TRENDS IN SALES PERFORMANCE BY CONTAINER (Non-Consolidated)

Sales Performance by Container
(Volume Basis)
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ITO EN and Market Sales Composition by Container
(Volume Basis)

Source: ITO EN, LTD.   Year: Market (Jan.-Dec.), ITO EN (May-Apr.)
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 4. NON-ALCOHOLIC BEVERAGE MARKET CONDITION

Monthly Sales Trends
(Volume Basis)

Non-Alcoholic Beverage Market Sales by Category
(2006/2005 Jan. - June Total, Volume Basis)

(YOY % Change) (YOY % Change)

Tokyo Region Variable Sunshine Hours

Source: Japan Meteorological Agency

Source: ITO EN Source: ITO EN
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Taste Positioning of "Oi Ocha " Brands

Green Tea Beverage Taste Preferences

 5. GREEN TEA BEVERAGES

Monthly Sales and ITO EN Market Share Trends in Green
Tea Beverage Market (among Top 7 Companies, Volume Basis)

Source: ITO EN
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Evoluting "Oi Ocha "

Savory Astringency

Richness

Refreshness

～ Continuing on from "Deliciousness through Aroma" and "Deliciousness
through Strong Taste", to the third deliciousness challenge, "Sweetness" ～

Oi Ocha
Jukusei
Amami

Oi Ocha
Ryoku-cha

Oi Ocha
Koi Aji

Consumer Taste Preferences for Green Tea Beverages
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Sweetness and astringency well balanced

Strong taste, robustness 

Elegant sweetness and savoriness

Source: ITO EN, Note: n=205

　　 　　【Product Features】

Use of Kabusecha, Gyokuro and Matcha.

Low temperature, long brew time; sweetness
naturally drawn out.

"Fresh" production technique results in maintaining a
delicate sweet taste and aroma.

"Oi Ocha Jukusei Amami "
- Launch Date: Sep. 4, 2006-
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～ A health-promoting beverage that provides an invigorating morning

experience through the power of vegetables and vegetable lactobacilli. ～
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 6. VEGETABLE BEVERAGES

Monthly Sales Trends in Vegetable Beverages
(Volume Basis)
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The Age of Vegetable Beverage Diversity

- Beverage Production for Taste and Nutritional Balance -

Tomato Juice
Era

Carrot and Fruit Juice Blended Beverage Era

Various Mixes Era1992 - 1994 -

2004 - 2006 -

Daily Per Capita Vegetable Consumption

(g)

Recommended Daily Vegetable Consumption
by the Ministry of Health, Labour and Welfare = 350g

Source: Bureau of Citizen and Cultural Affairs

"Shokubutsusei Nyusankin
Asa-kara Yasai "

- Launch Date: Aug. 21, 2006 -

Consumption

Amount of Shortage

Daily Per Capita Vegetable Consumption
by Generation (2004)

Amount of Shortage

Consumption

Source: Bureau of Citizen and Cultural Affairs

Dietary
Fiber

GABA

Vegetable
Lactobacilli

- 6 -



Advisory Note about the Materials




